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Request for Council Action
TO:

Mayor and City Council

THROUGH:
FROM:
MEETING DATE:
SUBJECT:

Tim Murray, City Administrator
Deanna Kuennen, Com and Econ Dev Director
February 26, 2019
Authorize Endorsement for Twin Cities Business
Magazine – Faribault Profile

Background:
Each year the Twin Cities Business (TCB) Magazine selects 3-4
communities to highlight in a special profile section. In these sections, TCB
profiles the companies, people, places, and opportunities that make the
city a great place to build and expand a business, as well as work and live.
The profile promotes a positive image of the area and increases awareness
of the community by focusing on the city’s economic development, key
industries, workforce and academic strengths, and quality of like.
In early February, Staff was contacted by TCB based on some of the
recent positive press surrounding the City’s economic development and
foreign-direct investment (FDI) successes. After an interview with the
publisher and editorial team – Staff was notified last week that Faribault
has been selected for the profile that will run in the June issue of the
magazine. The TCB team felt that there were many great things happening
in Faribault that would be of interest to the magazines’ 75,000 statewide
readers.
This is a great opportunity for the City of Faribault. The TCB profile
will provide the City an opportunity to influence the narrative about the
community, and it will build upon the positive momentum currently
surrounding economic and community development initiatives.
For reference, below are links to a few past TCB profile sections:
Duluth: Twin Cities Business - January 2018
Bemidji: Twin Cities Business - February 2017
St. Cloud: Twin Cities Business - January 2019

TCB will be responsible for all of the writing and content associated with
the profile. However, they do require endorsement from the city and the
support of the local community and businesses (through ad sales). TCB
requests that the City share information about this opportunity with our
business community, facilitate meetings with storytellers and stakeholders
to help the magazine gain additional insights about content for the profile,
and celebrate the release of the profile. For inclusion in the June issue, TCB
has identified the following key dates:









Mar 4-8
Editorial Advisory Meeting – onsite in the city with stakeholders and
editorial staff
March 11
Endorsement Send – City sends email to local business/ stakeholders
Mar 11– Apr 19
Sales Effort Begins – TCB begins reaching out to local business/
stakeholders
March 19
Editorial Outline Complete – TCB sends to City for feedback
March 20
Editorial Development – TCB begins interviews and writing
May 6
Section Sent to Printer
May 23
Copies of issue delivered to TCB & City
Week of May 27
Release Event (June issue) -- An event is held in City to unveil the
section

Request:
As requested by TCB – the City is asked to send an endorsement to
businesses and stakeholders. Sample endorsement letters by other profiled
communities are attached. Staff will prepare a specific letter with Faribault
centric information, for signature by the Mayor.
Recommendation:
Authorize the Mayor to sign and send a City of Faribault endorsement
letter to the business community and community stakeholders – supporting
the TCB Magazine, Faribault profile.
Attachments:
 Sample endorsement letters
 TCB Profile Section Informational Presentation

Dear [name],

You and I both know, we live in a fantastic community and the numbers don’t lie. The MankatoNorth Mankato Metropolitan Statistical Area (MSA) is the 2rd Fastest Growing GDP over five
years in the Upper Midwest. The cost of doing business in our MSA is 15% below the
national average. I am also thrilled to share our CityArt Walking Sculpture Tour is ranked as
one of the 14 Coolest Urban Spaces in America! It’s because of this kind of economic vitality
and community vibrancy that Twin Cities Business magazine has decided to profile Greater
Mankato in a special regional section, featuring our marketplace in their May 2018 issue.
If you are not familiar, Twin Cities Business is considered one of a few statewide media
publications read by a vast audience of business leaders. The statewide readership is more
than 75,000 in 90% of all companies in Minnesota with 50 employees or more.
A number of months ago, we started working with the Twin Cities Business editorial staff to help
develop content for this special feature. They may be contacting your business with advertising
opportunities or potentially to schedule an interview. If you want to reach a statewide audience,
while helping to enhance Greater Mankato’s profile, we would like you to consider including this
advertising opportunity in your overall marketing efforts. For more information on this
opportunity, contact Shelly Elmore at
Let’s show the rest of this state and nation why we’ve been honored with those top notch
rankings! Thank you for taking time to give them your consideration and for advancing the
prosperity of the marketplace.
My best,
Greater Mankato Growth, Inc.

Dear
I know you are feeling the buzz. It’s an energy that can be sensed throughout our Greater St. Cloud
community. That energy reflects a growing awareness that community is created by engaged leaders
working together, taking on challenges, celebrating accomplishments, and envisioning our future. Great
things are happening in all sectors – business, education, non-profit, health care, municipal, arts,
entertainment, and recreation. This is an exciting time to be living and working in Greater St. Cloud.
We know that national trends in industry, labor force, and priorities of younger generations have been
shifting and redefining the economic landscape. The St. Cloud region has come to fill a unique and
authentic niche – a mid-sized city that offers a vast array of education choices, a supportive business
environment, a multitude of career opportunities, a vibrant art and entertainment scene, exceptional
outdoor recreation, a vast array of accessible healthcare resources, and a highly educated and
productive workforce. We’re close enough to partake in the offerings of the Twin Cities, yet enjoy a
quality of life absent of big city trade-offs. Greater St. Cloud is positioned well to meet the workforce
needs of today’s businesses.
Once in a generation, we have an opportunity to share our unique story. The opportunity is right now.
Twin Cities Business magazine recently approached the GSDC expressing their interest in creating a
special section about Greater St. Cloud, telling our story to a broad audience of business leaders across
our state and region.
The special section will be published in the May 2014 issue of Twin Cities Business magazine. We will be
engaging many of our investors in helping us tell our story. To that end, a reporter may be contacting
you to discuss certain topics. Also, a representative of the magazine may contact your company to offer
you the opportunity to be a sponsor of this special focus on Greater St. Cloud with an advertisement. I
encourage you to consider this opportunity to help share Greater St. Cloud’s story with Twin Cities
Business magazine’s 76,000 readers. Twin Cities Business magazine reaches 90% of all MN companies
with 50 or more employees. Enclosed is a promotional sponsor fact sheet for your information.
Thank you for considering taking part in this project. And thank you for your commitment to serving our
Greater St. Cloud community. As always, feel free to get in touch if you have any questions.
Sincerely,
Great St. Cloud Economic Development Authority
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