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VISION
It’s 2040, what does the community see in Downtown Faribault? To address this important question,
the City of Faribault undertook a community-wide visioning process in 2014 to articulate this
vision for the community over the next 25 years. The purpose behind the process was to provide
a framework for the long-term success of the community. The framework consists of five core
community values and associated guiding principles:

INNOVATION

SENSE OF PLACE

We value and encourage creativity, flexibility, and
openness to new ideas and positive change in all
sectors of our community, including business, industry,
education, and government.

We value and respect our historic
character, iconic institutions, rich
traditions, and natural amenities that
give Faribault its unique sense of place.

EXCELLENCE
We value excellence and strive for it
in everything we do. We believe if it
is worth doing, it is worth doing to the
best of our ability.

Core
Community
Values

SENSE OF COMMUNITY
We value a strong sense of community
and belonging. We believe in being a
friendly, respectful, safe, inclusive, and
welcoming community that celebrates
strong connections among all people.

OPPORTUNITY
We value the opportunities that all people have for
growth and enrichment in our community, including
opportunities for high-quality education, decent
jobs, good housing, quality healthcare, and access
to nature, leisure, and the arts.
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CORE GUIDING PRINCIPLES
Each core community value has an associated guiding principle that is a basis for decision making
on all types of community initiatives. The Downtown Master Plan recommendations, outlined in the
following section, are directly influenced by the following guiding principles:

01

Foster a strong sense of community among all people and constituencies in
Faribault.
Ensure each individual and constituency feels welcomed, respected, and included
in the community. Identify opportunities for all to share their talents and gifts in ways
that strengthen the community. Continue to promote opportunities to celebrate and
publicize our strong sense of community.

02

Identify, protect, enhance, and celebrate our iconic and historic sites and
architecture as well as our significant natural areas, which define our sense of
place.
People know Faribault for its historic downtown, institutions, residences, and
industries. They also know Faribault for its beautiful natural areas, including its rivers,
woods, bluffs, parks, and nearby lakes. Protect and celebrate the special aspects of the
community that define our unique sense of place.

03

Remove or minimize barriers and create or strengthen opportunities for all
individuals, businesses, industries, organizations, and services to succeed.
Ensure that community plans, ordinances, and services are in the best interest of
the community and that they do not needlessly discourage or hinder others from
succeeding in their endeavors to better their own situation and the community. Work
with others to ensure that the community continues to offer quality education and
additional opportunities for growth, enrichment, and success.
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04

Encourage innovation, creativity, flexibility, and openness to new ideas and
positive change in all sectors of the community.
Recognize that we cannot always solve today’s challenges using yesterday’s solutions.
Be open to new ways of thinking and new opportunities to strengthen our economy,
protect our environment, and enhance our quality of life.

05

Strive for excellence in all sectors of the community.
Inspire a strong sense of community pride that encourages the public and private
sectors to strive for excellence in all they do. Do not settle for being good enough.
Focus on excellence.
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PLAN ORGANIZATION
The remainder of this plan outlines the master plan recommendations through goals, objectives,
action items, and implementation strategies to provide a framework for the future.
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